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With Frankie (FRANKIE AVALON) away in 
Tahiti with his Naval Reserve unit, Dee Dee 
(ANNETTE FUNICELLO) and the rest of the 
“Beach Party Gang’ are involved in a new seriés 
of adventures. These are spurred by opportunistic 
advertising man Peachy Keane (MICKEY 
ROONEY), a goodlooking male newcomer named 
Ricky (DWAYNE HICKMAN), and a mysteri- 
ous and beautiful girl named Cassandra (BEV- 
ERLY ADAMS), plus an oddly appearing and 
disappearing Pelican. 

Peachy enlists the aid of the gang to find 
“The Girl Next Door” for an advertising stunt, 
while Ricky tries to woo a wavering Dee Dee 
in Frankie’s absence. It then develops that Cas- 


sandra and ico Pelican are manifestations of a 
Tahiti witch doctor (BUSTER KEATON). The 


bird helps the medicine man and Frankie keep 


long distance tab on Dee Dee, with Cassandra 
eting as a diversionary device for Ricky. 
Complications develop when Peachy chooses 
Cassandra for his “girl” and it turns « ut that her 

beautiful body is completely uncoordit 

series of hilarious mishaps are the natural con- 
sequence, with assists from Eri i 
(HARVEY LEMBECK) and his ga 


Ricky is diverted to Cassandra, Von Zipper is 
foiled again, and Dee Dee waits to be reunited 
with a returning Frankie. | . 
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SONGS TELL STORY IN NEW COMEDY 


“HOW TO STUFF A WILD BIKINI’ 


American International’s most song filled ‘“young-at-heart” mu- 
sical comedy with twelve bright new musical numbers in all, is “How 
to Stuff a Wild Bikini.”” What’s more, the new AIP color and Pana- 


vision fun-fest for the first time 
has the songs and music tell the 
rollicking story instead of using 
the musical numbers as mere fill- 
ins or interludes. 

The songs and music are top- 
ical, rhythmic and romantic with 
the team of Guy Hemric and 
Jerry Styner again providing the 
tunes for American International. 
This is the same composing duo 
which wrote the hit songs for 
“Beach Party,’ ‘Muscle Beach 
Party,” “Bikini Beach,” ‘‘Pajama 
Party” and “Beach Blanket 
Bingo,” and they have come up 
with their best and most varied 
film music. 

Starring in “How to Stuff a 
Wild Bikini” are Annette Funi- 
cello, Dwayne Hickman, Brian 
Donlevy, Buster Keaton, Harvey 
Lembeck, Beverly Adams, John 
Ashley, Jody McCrea and guest 
star Mickey Rooney, and almost 
all sing or join in the songs at one 
time or another during the film. 

Annette, of course, sings sev- 
eral ballad numbers in her famed 
popular style, with Hickman join- 
ing in on two. She sings “Better 
Be Ready” and “The Perfect Boy” 
and they both sing “Let’s Play 
Love” and “If It’s Going To Hap- 
pen” together. Mickey Rooney 
sings two numbers, one with 
AIP’s “beach bunnies” and one 
with Brian Donley, “How About 
Us” and “Madison Avenue.” 

“The Ideal Boy Next Door” and 
“Follow Your Leader” are mu- 
sical and comedy highlights as 
sung by Harvey Lembeck, as Eric 
Von Zipper, and his Rat Pack. 


VON ZIPPER, RAT 
PACK SHIFT TO 
GREY FLANNELS 


After five film appearances clad 
only in black — leather jackets, 
shirts, pants, and boots — Eric 
Von Zipper and his Rat Pack 
undergo a startling sartorial 
change of pace in American Inter- 
national’s “How to Stuff a Wild 
Bikini.” 

The hilarious Harvey Lembeck 
character and his equally funny 
motoreycle gang change from 
their “juvenile delinquent” out- 
fits to arch-conservative and ster- 
eotype conservative grey flannel 
suits, complete with derbies, in 
the new musical comedy. 

Even the Rat Pack “mice” — 
Alberta Nelson and Myrna Ross 
— don the respectable duds in the 
color and Panavision film. The 
occasion is the musical number 
the group sings, titled “The Ideal 
Boy Next Door,” for one of the 
comic highlights of the film. 


Handsome John Ashley makes 
his singing debut in the film by 
singing “After The Party,” with 
the whole gang joining in. They 
all also sing the title song number 
and. “That’s What I Call A 


Healthy Girl.” 

“How to Stuff a Wild Bikini” 
is top entertainment with gener- 
ous doses of fun and excitement 
via a thrilling cross-country bi- 
cycle race and more misadven- 
tures of Eric Von Zipper and his 
gang plus other “young-at-heart” 
fun, romance and action. 


GET READY, GET. SET... Harvey Lembeck (in business suit at 


left) with Beverly Adams behind him, and Dwayne Hickman and 
Annette Funicello (on cycle 7) wait with others for start of thrilling 
cross country motorcycle race that is a highlight of American Inter- 
national’s ‘‘How to Stuff a Wild Bikini.’’ Musical comedy opens 


NEF Bi Nlgee =e aarp arene ee at the 


Se eRe ree outa Socata Theatre. 
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Motorcycling Featured 
In New Musical Comedy 


“Phenomenal” is the word most used by sports experts and busi- 
nessmen to describe the recent growth of motorcycling in the United 


States and throughout the world. 

With little more than half a 
million motorcycles registered in 
the United States in 1962, the 
figure is rising above the million 
mark this year as sales of the 
two-wheeled machines have mush- 
roomed to over two million dollars 
a year. California is the leader 
with well over 20,000 registered 
in the state. 

Now motorcycles, which have 
gone into daily use by business- 
men as well as being a medium 
for weekend sport and fun, are 
starring in a new motion picture, 
American International’s ‘‘How to 
Stuff a Wild Bikini.” Highlight 
of the new, color and Panavision 
musical comedy is a thrilling, ac- 
tion-packed, cross-country motor- 
eycle race which brings the story 
to an exciting climax. 

The film. “Openness 
ab ithe se ces ee Theatre, 
stars Annette Funicello, Dwayne 
Hickman, Brian Donlevy, Buster 
Keaton, Harvey Lemback, Beverly 
Adams, John Ashley, Jody Mc- 


Crea, and guest star Mickey 
Rooney. 

Just after World War II, inter- 
est in motorcycling swelled, then 
dwindled in the early fifties to 
rise again in 1955, mounting to 
an amazing growth which still is 
continuing. A similar situation 
has existed overseas which saw 
the birth of motorcycles by the 
German inventor Daimler in 1885. 

In Europe, ’cycling maintained 
a strong hold for many years 
prior to its introduction in the 
United States. The real world 
wide boom, however, started with 
the production of the first Jap- 
anese motorcycles after World 
War II 

The Japanese product seemed 
to spur both production and inter- 
est all over the world leading to 
today’s booming market and in- 
terest in all walks of life. Now 
clubs are mushrooming and mo- 
torcycles have a place of respect- 
ability in daily use as well as for 
sport. 


ANNETTE AWAITS 


FIRST BABY, SAYS 
SHE WANTS MORE 


It was an unusually excited An- 
nette Funicello who enacted her 
starring role of Dee Dee in her 
latest American International 
Pictures musical comedy, “How to 
Stuff a Wild Bikini.” 

This time the beautiful brunette 
actress not only was enthused as 
usual about her part in the pic- 
ture, but she also was looking 
forward with her agent-husband 
Jack Gilardi to having her first 
baby six months hence in October. 

“There won’t be any more pic- 
tures for me this year,” she said, 
“and as for next year I am not 
sure, although I would like to do 
at least one movie a year if it 
won’t interfere with raising a 
family,” she said. 

“T want to have more babies 
and I want to care properly for 
my children myself as much as 
possible. I’m sure I can do this, if 
I limit my film career and sub- 
ordinate movie-making to being a 
good mother and being a good 
wife.” 


BRIAN DONLEVY JOINS 
CAST OF TEEN COMEDY 


One of Hollywood’s most familiar faces, voices, and names returns 
to motion pictures in a unique comedy portrayal, a role in many ways 
similar to the one which is regarded by many critics as his best. 


He is Brian Donlevy, with his 
best part considered to be the 
title role in “The Great McGinty.” 
His new portrayal is in Ameri- 
can International’s “How to Stuff 
a Wild Bikini.’”’ Also starring in 
the “young-at-heart” color and 
Panavision musical comedy are 
Annette Funicello, Dwayne Hick- 
man, Buster Keaton, Harvey Lem- 
beck, Beverly Adams, John Ash- 
ley, Jody McCrea, and guest star 
Mickey Rooney. 

The world-wide acclaim Don- 
levy garnered for his comic por- 
trayal in “The Great McGinty,” a 
1940 “sleeper” film praised as a 
comedy masterpiece, led many to 
expect him to continue in that 
vein, but his subsequent pictures 
have been mostly dramatic. 

Now the Irish-born character 
acting veteran, who has been on 
the screen since 1929, once more 
has a funny and memorable role, 
that of advertising executive “Big 
Deal McPherson.” He also has a 
big scene with fellow veteran 
Mickey Rooney in which the two 


FORMER CHEER 


LEADER SHOWS 


“HOW TO STUFF A WILD BIKINI" 


Little did Beverly Adams re- 
alize that her election as her high 
school’s first female student body 
president and a year as_ school 
cheerleader would spur her to 
seek an acting career. 

Beverly realized that she loved 
being in the limelight and deter- 
mined to keep herself in the pub- 
lic eye. The extent of the success 
of her decision is her starring 
role as “Cassandra” in American 
International’s “How to Stuff a 
Wild Bikini,’ her third motion 
picture and biggest role to date. 

Also starring in the color and 
Panavision musical comedy are 
Annette Funicello, Dwayne Hick- 
man, Brian Donlevy, Buster Kea- 
ton, Harvey Lembeck, John Ash- 
ley, Jody McCrea, and guest star 
Mickey Rooney. 

The Canadian-born resident of 
Burbank, California bided her 
time working as legal secretary to 
a Los Angeles Superior Court 
Justice until her big break came 
during a weekend job as a teen- 
age fair hostess. True to Holly- 
wood tradition, she was spotted by 
an agent and introduced to Ozzie 
Nelson who immediately signed 
her for a lead in an “Ozzie and 
Harriet” TV episode. 

Properly launched at last on an 
acting career, Beverly devoted 
full time toward that end. She ad- 
vanced through parts in other TV 
series and television commercials 
to a role in “The NEW Interns,” 
“Winter A-Go-Go,” and _ then 
“How to Stuff a Wild Bikini.” 


She continues to work hard at 
her career and relaxes through 
extensive reading, mostly in the 
fields of metaphysics, psychology, 
and hypnotism. Beverly keeps her 
trim figure through horseback 
riding and diet-conscious eating 
habits. 


SOMEBODY’S WATCHING — Pete the Pelican keeps an eye on 


team to sing a musical produc- 
tion number “Madison Avenue.” 

Brought to the United States 
as a boy and raised in Cleveland, 
Ohio, Brian went on the New 
York stage after fighting in 
World War I as an aviator with 
the famed LaFayette Escadrille. 
He starred in such famed Broad- 
way hits as “What Price Glory,” 
“Three for One,” “The Milky 
Way,” and “Life Begins at 8:40.” 

Among Donlevy’s best remem- 
bered screen hits were “Duffy’s 
Tavern,” “The Virginian,” “Killer 
McCoy,” ‘Kiss of Death,” ‘‘Hood- 
lum Empire,” and “Never So 
Few.” He also has starred in a 
TV series, “Dangerous Assign- 
ment,” in many television plays, 
and recently starred in two Eng- 
lish films. 

Brian, divorced, lives alone near 
Palm Springs and spends much 
of his time writing screenplays 
and television scripts, which he 
has done unheralded for many 
years. 


“BIKINI” BEACH BUNNY’S 
UNIQUE BEAUTY TITLE 


Claimant to holder of youngest 
beauty title is pretty Marianne 
Gaba of the cast of American 
International’s “How to Stuff a 
Wild Bikini.” 

Marianne won the soubriquet 
“Miss Safety Pin” when still an 
infant in diapers to get an early 
start for career as beauty title- 
holder and later actress. 


Dwayne Hickman while he pitches Annette Funicello in scene from 
American International’s ‘‘How to Stuff a Wild Bikini,’’ opening 


Uae Ue ee ae tr Seo a pie at the 


Hl i eee I tN BENG Thearte. Mickey 


Rooney, Brian Donlevy, Buster Keaton, Harvey Lembeck, Beverly 
Adams and bevy of beauties also star in color and Panavision 


musical comedy. 
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“THE KINGSMEN” 
BOW IN AIP 
“WILD BIKINI" 


In keeping with American In- 
ternational Pictures’ policy of in- 
troducing top musical groups in 
their ‘“young-at-heart” musical 
comedies, ‘The Kingsmen” make 
their film bow in “How to Stuff 
a Wild Bikini.” 

With three record hits among 
the nation’s top-selling discs and 
acclaimed the newest musical 
group sensations across the na- 
tion, the young quintet gives a 
sample of their popular music- 
making in the color and Panavi- 
sion musical comedy. Stars of the 
latest AIP hit movie are Annette 
Funicello, Dwayne Hickman, Bri- 
an Donlevy, Buster Keaton, Har- 
vey lLembeck, Beverly Adams, 
John Ashley, Jody McCrea and 
guest star Mickey Rooney. 

The talented five who comprise 
“The Kingsmen” are Lynn 
Easton, 21 year old sax and lead 
vocalist; Dick Peterson, 19, at the 
drums; Mike Mitchell, 21, guitar; 
Barry Curtis, 20, at the organ, 
and Norm Sundholm, 20, bass. All 
hail from the Pacific Northwest, 
with Easton and Sundholm from 
Portland, Oregon; Mitchell from 
Myrtle Point, Oregon; and Peter- 
son and Curtis come from Yaki- 
ma, Washington. 

All share a love of music and 
versatility with musical instru- 
ments. All are single save Easton 
who is married and the father of 
an infant daughter. 


“OLD-TIMERS" 
TOGETHER IN 
MUSICAL COMEDY 


Entertainment “old-timers” 
Brian Donlevy, Buster Keaton, 
and Mickey Rooney, who total al- 
most 150 year in show business 
although their ages vary greatly, 
star together for the first time in 
American International’s ‘‘How to 
Stuff a Wild Bikini.” 

Rooney is the “baby” of the 
group with 43 years behind him 
at the age of 44, while Keaton is 
the eldest with 65 years after a 
start at four years of age. Don- 
levy started on the New York 
stage more than 45 years ago 
after serving as an aviator in 
World War I. 

The talented group of artists 
combine their experience and ver- 
satility to provide a large quota 
of belly laughs and fun to high- 
light the color and Panavision 
musical comedy. Also starring in 
the film are Annette Funicello, 
Dwayne Hickman, Harvey Lem- 
beck, Beverly Adams, John Ash- 
ley, and Jody McCrea. 


Mickey 


Rooney 


Returns 


To "Stuff a Wild Bikini’ 


There aren’t many show busi- 
ness names as familiar to Ameri- 
cans of all ages as that of Mickey 
Rooney who soon will be seen in 
his latest movie, American Inter- 
national’s “How to Stuff a Wild 
Bikini.” 

While Rooney wasn’t born in a 
trunk, he didn’t miss that legend- 
ary distinction by much, for he 
made his debut with his vaude- 
villian parents at the age of one 
and has been working as a per- 
former since — some 43 years. 

During that time he has been 
the recipient of many professional 
honors, the chief of which was 
the special “Oscar” he received in 
1939 for skillful portrayal of the 
youth of the era. That same year 
a nationwide poll conducted by a 
chain of newspapers crowned him 
as “king” of the movies, with 
Bette Davis his “queen.” 

The following year he was the 
first juvenile nominated for dra- 
matic acting along with adult per- 
formers for his role in “Babes in 
Arms.” He was nominated again 
in 1943 for his performance in 
“The Human Comedy” and in 
1956 for “The Bold and the 
Brave.” 

The Theatre Exhibitors of Am- 
erica named Rooney “Box Office 
Champion” for three years run- 
ning, 1938 through 1940, proving 
that as an actor he was “commer- 
cial” as well as talented. 

When he shifted his acting tal- 
ents to TV, Mickey continued to 
receive critical acclaim, receiving 
four nominations for the “Emmy” 
for his performances in “The 
Comedian,” “Pinnochio,” “Eddie,” 
and “Somebody’s Waiting.” 

Prior to his role in the AIP 
musical comedy, he co-starred in 
“Tt’s a Mad, Mad, Mad, Mad 
World.” 


MICKEY ROONEY IS guest star 
in American International’s ‘How 
to Stuff a Wild Bikini,’’ musical 
comedy opening .......................- 
AC te se se Theatre. 
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AIP Film Stars Reunited 
After 20 Fun-Filled Years 


Memories of more than twenty 
years ago were stirred when 
Dwayne Hickman met Mickey 
Rooney for the first time on the 
set of their co-starring film, 
American International’s “How to 
Stuff a Wild Bikini.” 

It was Hickman who reminded 
Rooney of another motion picture 
in which they both appeared — 
the classic “Boys Town” which 
co-starred Mickey with Spencer 
Tracy. 

Dwayne reassured Mickey that 
he was only a child extra in the 
film, but that it was his older 
brother and then child star, Daryl, 
whom Rooney carried in his arms 
in one of the key dramatic scenes 
of the film. 


EXPERT PATIENT DEBUTS 
AS FILM PSYCHIATRIST 


Only director William Asher 
and television comedy writer Ar- 
thur Julian weren’t surprised 
when the 41-year-old, balding 
Julian was cast in his first acting 
role as the psychiatrist in Ameri- 
can International’s ‘“How to Stuff 
a Wild Bikini.” 

To them, it was only natural 
that the personable and witty 
scrivener should sit in that par- 
ticular medical chair. 

“After all, who should know 
more about psychiatrists than one 
who has observed them for many 
years from the vantage point of 
their couches,” says Julian with a 
mischievous sparkle in his eyes. 

So it is that his professional 


and hilarious psychiatric portray- 
al is one of the many comedy 
highlights of the color and Pana- 
vision musical comedy. Starring 
in the film are Annette Funicello, 
Dwayne Hickman, Brian Donlevy, 
Buster Keaton, Harvey Lemback, 
Beverly Adams, John Ashley, 
Jody McCrea, and guest star 
Mickey Rooney. 

Julian is Chicago-born, Los An- 
geles-raised, Air Corps-writing 
trained, and the owner of numer- 
ous top comedy writing credits. 
Among his TV efforts are Phil 
Silver’s “Sgt. Bilko,” ‘The Beulah 
Show,” “Meet Millie,” “December 
Bride,” and most recently, ‘The 
Baileys of Balboa.” 


ROONEY REFUSES TO LET 
TIME DULL ENTHUSIASM 


After 43 years in show business, 44-year-young Mickey Rooney 
is as excited and as full of wonderment about each day of movie work 
as a neophyte young actor or actress on the very first day before the 


cameras. 

On the set of his newest film, 
American International’s “How 
to Stuff a Wild Bikini,’ Mickey 
was asked to reveal the secret of 
his never-ending freshness and 
enthusiasm for what would be old 
hat to any other screen veteran. 
His simple and direct answer: “I 
never read the script ahead of 
time, but read it bit by bit, day 
by day, so I can have the fun of 
finding out for the first time each 
morning just what I and my fel- 
low actors will. be doing during 
that day. When I read what’s 
going to happen, it’s all fresh and 
new — just like a wonderful sur- 
prise for myself to get the day 
off to a happy start.” 

Between working before the 
cameras under director William 
Asher’s guidance and chatting ex- 
citedly between scenes with fellow 
performers Annette Funicello, 
Dwayne Hickman, Brian Donlevy, 
Buster Keaton and Harvey Lem- 
beck, Mickey has a lot to talk 


about as one who started in show - 


business at the age of one with 
his entertainer parents Joe Yule 
and Nell Carter. 

“It’s wonderful to be working 
with American International on 
one of their ‘young-at-heart’ — 
that’s a great description of these 
pictures, isn’t it — musical com- 
edies,” he says to fellow veteran 
Donlevy. ‘Youth must be served 
and AIP is serving it, and unless 
you’re an old fuddy-duddy, old at 
heart and old in spirit, how can 
anyone object to these beautiful 
young people *having fun while 
they’re entertaining you?” 

Donlevy agreed with Mickeys’ 
observation that as yet there are 
no young stars today who com- 
pare with the magnitude of a 
Judy Garland or a Deanna Dur- 
bin. But they also observed, as 
they watched a “How to Stuff a 
Wild Bikini” musical number, 
“the music is different today too. 
It doesn’t seem to have the solid- 
ity, the staying power or the hum- 
mability of the old music.” 

Mickey then grew nostalgic and 
said, “these new youth-oriented 
musicals have the same spirit and 
timeliness of the old MGM Judy 
Garland musicals. Each type is 
attuned to the spirit of the young- 
er generation of its time, and I 
guess that while the music doesn’t 
sound as good-«to me and my con- 
temporaries as the Garland mu- 
sicals, it is what today’s kids want 
and what they like.” 

Mickey’s long career, despite 
his relatively sparse years, quali- 
fies him as an expert on these 
matters as one of the few “kid 
stars” who grew up and stayed 
in the movie business. From his 
days as child star of MGM’s 


“Andy Hardy” comedies and 
“Boys Town” classics through to 
his later years as award-winning 
dramatic actor in such memorable 
TV dramas as “The Comedian,” 
he has been respected for his 


BEVERLY ADAMS is principal 
bikini stuffer in American Inter- 
national’s ‘‘How to Stuff a Wild 
Bikini,’’ musical comedy open- 
A a 2s. ee at the 
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“BIKINI” ENGLISH BEAUTY 
FALLS IN LOVE WITH USA 


“It’s a rave,” says English 
beauty queen Rosemary Williams 
of America and Hollywood. 

That’s the highest praise any 
British youngster can muster for 
anything he likes, and it was 
voiced by Rosemary during her 
film debut in American Interna- 
tional’s “How to Stuff a Wild 
Bikini.” 

The miss from Plymouth, Eng- 
land, won her role in the color 
and Panavision musical comedy as 
winner of the title, “Miss Beach 
Party,” and came to America with 
her mother. Her father, an elec- 
tronics engineer and retired naval 
officer, had to stay behind with 
his work. 


amazing versatility. 

One thing everyone in Holly- 
wood is in agreement with is that 
although Mickey has grown older, 
he has not changed basically. He 
is, always was, and always will be 
thoroughly “young-at-heart” to 
his fans, his co-workers and to his 
current fifth wife and the four 
young children of that marriage. 


LONG-NOSED 


ACTOR STARS 
IN COMEDY 


With a distinction few thespi- 
ans would care to boast about — 
that of the longest nose in show 
business — Pete Pelican maintains 
a unique place among. Hollywood 
actors. 

He is the only acting pelican 
on the West Coast and, as such, 
was a natural choice for his star- 
ring role in American Interna- 
tional’s “How to Stuff a Wild 
Bikini.” His wingless and feather- 
less co-stars in the color and Pan- 
avision musical comedy include 
such luminaries as Annette Funi- 
cello, Dwayne Hickman, Brian 
Donlevy, Buster Keaton, Harvey 
Lembeck, Beverly Adams, John 
Ashley, Jody McCrea, and guest 
star Mickey Rooney. 

Pete has large, expressive and 
beautiful gray eyes to offset his 
large, typically pelican-like pro- 
boscis. He is gray in color with a 
wing-spread of more than four 
feet along with human-hand-size 
webbed feet. 

His trainer, Ray Berwick, found 
Pete on famed Malibu Beach four 
years ago when the bird was only 
a few months old. Pete was 
stranded, sick, and unable to fly 
because of a sticky oil slick on the 
water. 

Berwick nursed Pete back to 
health and discovered he had a 
talented and photogenic bird. Lit- 
tle did Pete then realize that his 
accidental discovery and _ subse- 
quent introduction to an acting 
career would increase his life ex- 
pectancy from four to more than 
twenty years — the differénce be- 
tween the usual age span of wild 
and captive pelicans. : 

Now, as befits an established 
movie star, Pete vacations between 
jobs at the famed California sea- 
shore resort of San Simeon — at 
its Aqua Zoo, of course. There 
visitors may be disappointed to 
discover that, despite his success 
with the AIP beach bunnies of 
“How to Stuff a Wild Bikini,” he 
just doesn’t care much for girls. 


"Wild Bikini" Star Was 
Flop as Child Actor 


Acknowledged as one of Hollywood’s top young comedy actors to- 
day, personable and handsome Dwayne Hickman admits to being an 
“ansuccessful child actor” and vows not to allow his own son to work 


as he did during childhood. 

Discussing his career during 
the filming of his newest starring 
film, American International’s 
“How to Stuff a Wild Bikini,” 
Hickman proudly talked about 
how he “made it” beginning in 
his teens and rose to stardom with 
two successive long-running tele- 
vision series. 

“IT made little impresison on 
anyone during my childhood act- 
ing days, unlike Mickey Rooney 
(his co-star in the AIP musical 
comedy) who was an instant suc- 
cess and who continued almost 
unchanged into an adult career. 
One of Rooney’s secrets is that 
he hasn’t really changed since 
his early days — he works the 
same, he looks almost the same, 
and he sounds the same,” Dwayne 
said. 

“On the other ‘hand, I’ve 
changed and developed — grown 
up — and it’s been for the better. 
That’s why I was able to leave 
acting, go back to school, get a 
job and then return as a teenager 
in the successful ‘Bob Cummings 
Show’. 


“It was my maturing on that 
show which enabled me to make 
an even bigger success as the star 
of ‘The Dobie Gillis Show’. That’s 
the experience which convinced 
me and my wife to be firm about 
permitting our son to work as a 
child actor.” 

Dwayne and his wife, Carol, 
the proud parents of John Fran- 
cis Hickman who was born on 
January 20, 1964, say, ‘‘We’ve 
no great desire for him to -be- 
come an actor, unless he wants 
to. 

“He will never work as a child,” 
Dwayne said. “Besides, I can sup- 
port the family until he gets 
through sthool and even college. 
Then, if he really wants to act, 
he can go ahead with our bless- 
ings.” 

The Hickmans live in a home in 
the Hollywood Hills, not far from 
the studios. They are admitted 
homebodies, preferring quiet en- 
tertaining at home and reading 
or television to noisy Hollywood 
night life. 


BIKINI FILLERS WHOOP IT UP — Mary Hughes (left), Marianne 
Gaba and Patti Chandler give a sample of the fun in American 
International’s ‘‘How to Stuff a Wild Bikini,’’ new color and Pana- 


vision musical comedy opening ..... 
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“HOW TO STUFF A WILD BIKINI" 
PROVES FILM FUN INFECTIOUS 


Proof that “having fun” is infectious is the success of American 
International’s “young-at-heart”’ musical comedies, the latest of which 
is “How to Stuff a Wild Bikini,” according to director William Asher. 


“It’s easy to understand why 
movie audiences have so much 
fun at showings of this and previ- 
ous AIP musical comedies when 
the entire cast — the young stars, 
the featured players, and the vet- 
eran character comedians who 
star in the films — have such a 
good time during production of 
these films,” he says. 

“In ‘How to Stuff a Wild Bi- 
kini,’ everyone played their parts, 
imbuing each scene with a catch- 
ing enthusiasm and the spirit of 
‘having a ball.’ This includes stars 
Annette Funicello, Dwayne Hick- 
man, Brian Donlevy, Buster Kea- 
ton, Harvey Lembeck, Beverly 
Adams, John Ashley, Jody Mc- 
Crea, and guest star Mickey Roo- 
ney on through the youngsters 
and featured players like Patti 
Chandler, Bobbi Shaw, Mary 
Hughes, Salli Sachse, Luree 
Holmes, Jo Collins, Sue Hamilton, 
Ed Garner, and Mike Nader. 

“A perfect example of this ex- 
huberance is the exciting ‘king 
of the mountain’ scene on the 
beach at Malibu when the young 
people in the cast lined up, girls 
atop the boys’ shoulders, trying 
to knock one another off their 
perches. The ensuing melee comes 
off as a memorable laugh-filled 
scene, with the gang having as 
much fun personally as they seem 
to have on screen. 

“The game was played with 
such enthusiasm and spirit that 
although bumps and bruises were 
sustained, the game continued be- 
tween takes as long as the com- 
pany stayed at the beach. 

“The same spirit held the en- 
tire cast during many dance num- 
bers and the thrilling motorcycle 
chase sequences. All took part as 
though on their own vacation, 
producing a spontaneity that 
wouldn’t come across if they were 
just ‘acting.’ 

“T’ve found that the word on 
AIP’s fun movies has gotton 
around Hollywood and the film 
capital’s young actors and ac- 


ACTOR JOHN ASHLEY 
MAKES DEBUT AS SINGER 


Young acting star, John Ash- 
ley, makes his singing debut in 
American International’s ‘How 
to Stuff.a Wild Bikini” to reveal 
an exciting new film musical tal- 
ent. 

Heretofore confined to romantic 
and dramatic roles, Ashley got a 
chance to use his fine baritone 
when he volunteered to do the 
solo part of the number, “After 
The Party,” which features the 
film’s cast of young actors and 
actresses in a gay musical inter- 
lude. 


tresses swamp me with requests 


for bit roles — ‘imagine getting 
paid for having such a good time’ 
— and it shows when the pictures 


BOY WATCHERS AT WORK — Mic 


are finally screened. The audience 


catches the spirit of fun every 
time. 

“As a matter of fact,” Asher 
admits, “I’ve had such a good time 
myself directing these films, that 
I look forward to each new one.” 


key Rooney joins Annette Funi- 


cello and group of eye-popping beauties as they watch boy friends 
in scene from American International’s ‘‘How to Stuff a Wild 


Bikini,”’ opening _................--.------ 


er U atthe: os ae 


Theatre. Dwayne Hickman, Brian Donlevy, Buster Keaton and Bev- 
erly Adams also star in the musical comedy. 
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Mickey Is “Jack 
Of All Trades” 
In Show World 


One of the most multi-talented 
people active today in the enter- 
tainment world is Mickey Rooney 
who stars in American Interna- 
tional’s “How to Stuff a Wild 
Bikini.” 

In addition to being an excel- 
lent actor, comedian and enter- 
tainer, he also is a talented mu- 
sician and plays almost every in- 
strument in the band. Mickey also 
is a composer of note and has 
written not only popular songs 
but also a symphony. 

Rooney sings and dances and 
is a respected director, writer, 
and producer of motion pictures 
and plays. In the field of sports, 
he is an expert golfer, swimmer 
and tennis player. 

In the new AIP musical com- 
edy, which also stars Annette Fu- 
nicello, Dwayne Hickman, Brian 
Donlevy, Harvey Lemback and 
Buster Keaton, Rooney draws 
laughs as a zany ad man and 
sings two numbers — one with a 
bevy of beach beauties and the 
other with Donlevy. 


‘| 
BRIAN DONLEY 
DOUBLES AS TOP 
FILM, TV WRITER 


Famed veteran character ac- 
tor, Brian Donlevy, who stars in 
Ameriacn International’s “How to 
Stuff a Wild Bikini,” revealed 
during production of the new mu- 
sical comedy that he has been 
leading a double life for many 
years unknown to the general 
public. 

Donlevy’s secret is that he has 
been a highly respected writer, 
for both films and television, over 
the last twenty years. His tele- 
vision scripts, for many top 
shows, have been done under a 
nom de plume, while he also has 
used other names for his film 
screenplays. 

He disclosed that his latest 
writing effort is the motion pic- 
ture, “The Single Spur,’ which 
starts production in Acapulco, 
Mexico this summer. 


Keaton Says Few 
Comics Are "Good" 


“A comedian does or says fun- 
ny things!” 

“A GOOD comedian does thing's 
funny!” 

So does the acknowledged mas- 
ter comedian of motion pictures, 
the one and only Buster Keaton, 
look at his fellow comedians past 
and present. 

Keaton, now experiencing a 
comeback in movies at the age of 
69, is being introduced for the 
first time this year and last to 
new generations of movie-goers 
who have never seen his hilarious 
and famous silent film roles. 

He currently is appearing in his 
fourth feature film starring role 
as the zany witch doctor in Amer- 
ican International’s “How to Stuff 
a Wild Bikini,” after more than 
thirty years of near obscurity 
during which he appeared only in 
occasional cameo roles and in tele- 
vision commercials. 

In his classification of “good” 
comedians, Keaton honors only 
one current star — Dick Van 
Dyke. He credits most others as 
being top entertainers, but re- 
serves his unique “good” only to 
the young and talented Van Dyke. 

Today, as the oldest living en- 
tertainment star from point of 
years in show business, Keaton 
seems as spry as ever and just as 
funny as when he started to make 
people laugh. That goes way back 
to 1899 when he appeared on 
stage with his parents in the 
Keaton-Houdini Medicine Shows. 

His father’s partner was the 
famed magician Harry Houdini, 
and he has been a working star 
comedian ever since — 66 years 
in all. 


e 
Derby Delights Dwayne 
e WwW e@ eye eoFF e@ 
in “Wild Bikini” Musical 

Many a person has nursed a 
secret if inconsequential ambition 
since childhood. A case in point 
is comedy star Dwayne Hickman 
who admits he always has wanted 
to wear a derby hat, but never 
had the nerve or chance to do so. 

His wish was fulfilled quite un- 
expectedly this year when for his 
starring role in American Inter- 
national’s “How to Stuff a Wild 
Bikini” he had to wear the head- 
gear. His role as dudish woman- 
chaser Ricky, opposite Annette 
Funicello in the color and Pana- 
vision musical, called for the long- 
thwarted Dwayne to don the 
derby. 

“Never again,” said Dwayne 
after seeing himself in the hat, 
“Now I wonder why I ever nursed 
that ambition but, then again, 
anything like that always comes 
as an anti-climax when you’ve 
waited so long.” 


LEMBECK MAKES FILM ROLE 
WEAPON AGAINST DELINQUENCY 


Show business comedy acting veteran Harvey Lembeck is proud 
of the new fame he has gained during the last two years as the 


“world’s oldest juvenile delinquent,” Eric Von Ripper, in American 


International’s “young-at-heart”’ 
musical comedies. His latest re- 
creation of the bumbling leather- 
jacketed villain is in AIP’s “How 
to Stuff a Wild Bikini,” which 
also stars Annette Funicello, 
Dwayne Hickman, Brian Donlevy, 
Buster Keaton, Beverly Adams, 
John Ashley, Jody McCrea and 
guest star Mickey Rooney. 

“What I’m proudest of is the 
‘large and steady flow of mail I 
receive from young people all over 
the nation. They tell me that they 
understand and appreciate what 
Eric Von Zipper means in terms 
of satirization of the tough-sound- 
ing but really weak bully who is 
common to all neighborhoods,” 
Lembeck says. 

“These young movie fans also 
show that they’re ‘hep’ by their 
organization of ‘Eric Von Zipper 
Clubs’ in almost every state of 
the union. That is their way of 
making: effective and devastating 
fun of those among them who 
might try to cover up their weak- 
nesses by bullying other kids in 
much the same way as the adult 
bullies among us operate. 

“Tt’s a tribute to our American 
youth that they see Von Zipper as 
a weapon against juvenile delin- 
quency as I intended him to be 
the first time he appeared way 
back in ‘Beach Party.’ Like real- 
life bullies, he can only be a loser 
despite his false bravado. His 


Comic villains extraordinaire 
Eric Von Zipper and South Da- 
kota Slim welcome a new and 
worthy addition to their sad ranks 
in American International’s ““How 
to Stuff a Wild Bikini.” 

The new evil character, every 
bit as menacing and every bit as 
fumbling and ill-fated as his other 
film cohorts, is dubbed “‘‘North 
Dakota Pete” and portrayed by 
well-known Hollywood character 
actor, Len Lesser. 

In the new AIP musical com- 
edy, Lesser teams with Harvey 
Lembeck to fictionally pair Pete 
and Von Zipper in a wild and 
hilarious series of mishaps. These 
start in the Rat Pack pool hall 
and climax in one of the most 
exciting and funniest cross-coun- 
try motorcycle races ever seen on 
the screen. 


basic cowardice makes for a com- 
bination of hearty laughter and 
better understanding of his real 
weakness.” 

In “How to Stuff a Wild Bi- 
kini,”’ Lembeck portrays Von Zip- 


per for the fifth and most hilari- 
ous time as the cyclist and his 
“rat pack” gang meet their just 
desserts after an exciting and 
very funny cross-country motor- 
cycle race. It’s a new and gratify- 
ing turn in the movie career of 
an actor who has previously most- 
ly played very funny armed forces 
characters. 


RATS AND MICE GO FORMAL — Harvey Lembeck as chief Rat 


Eric Von Zipper leads his Rats and Mice in comedy song number 
as they doff customary leather jackets for formal wear in scene 
from American International’s ‘‘How to Stuff a Wild Bikini.”” Others, 
from left, are Andy Romano, Alberta Nelson, John Macchia and 
Myrna Ross in musical comedy opening ......................---------- at the 
pha fy oh ted Do een ose ea dee et are Theatre. 
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New Film Villain. 


Lesser, who has been brought 
to justice over two hundred times 
in “heavy” roles, also has played 
every other type of character role 
in his long and colorful career. 
He started at the age of fifteen 
in his native New York City in 
“Of Mice and Men” and has since 
appeared in many top Broadway 
plays, on radio, and on the West 
Coast in recent years in leading 
television series, in legitimate the- 
ater, and in motion pictures. 

His over three hundred televi- 
sion appearances include regular 
comedy assignments on the “Red 
Skelton Show.” Lesser’s many film 
credits include ‘Birdman of Alca- 
traz” and “Please Don’t Eat the 
Daisies” prior to his creation of 
North Dakota Pete in “How to 
Stuff a Wild Bikini.” 
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Rooney Learns “Bikini 
Songs in Amazing Time 


Motion picture technicians and 
work crews are notoriously stoic 
about the talents and accomplish- 
ments of the many fine actors 
they see daily. 

However, once in a while they 
are stirred to cheer or comment 
about something special as in 
their acknowledged wonderment 
of the amazing Mickey Rooney. 

The spur to this rare reaction 
occurred during the filming of 
American International’s ‘How to 
Stuff a Wild Bikini” in which 
Rooney stars with Annette Funi- 
cello, Dwayne Hickman, Brian 
Donlevy, Buster Keaton, Harvey 
Lembeck, Beverly Adams, John 
Ashley, and Jody McCrea. 

Mickey has two songs to per- 
form in the musical comedy and 
he drew gasps «when he received 
the sheets and learned both num- 
bers, words and music, in exactly 
thirty-five minutes. With a dis- 
play of typical Rooney confidence, 
he then ran through the songs and 
recorded them perfectly, all in 
less than an hour to the applause 
and admiration of everyone on 
the set. 
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IDEAS AND BALLYHOO 


1. On opening day, admit FREE the first five persons who are named 
Annette, the second day the first five that are named Dwayne, and so on 
for as long as desired. 


2. For advance front flash, construct a giant size blowup of one of the 
beach girls. Garb her in a real cloth bikini and mount prominently. 


3. Stage your own local search to find Annette and Dwayne lookalikes. 


Treat them to a night on the town and act as hosts for a special screening 
of ““HTSAWB.”’ 


4. Tie-up your local restaurants. Get their cooperation to use the line, 
“We Know How To Stuff A Wild Bikini Or Anything Else Better Than Any- 
body. Our food is so great, etc.’’ Each day post a lucky food check number 
so that diners have a chance to win theater guest tickets. 


5. Use advance signs on your concession stands. Include the use of 
‘toothpick signs’’ on hot dogs, hamburgers, etc. to the effect that ............ 
Prien eel Yes eRe R ae Theater knows its food is the best for ‘‘HTSADB.”’ 


6. Set up displays of the smallest and the largest bikinis you can get, 
with comic copy lines such as ‘‘He didn’t know ‘HTSAWB,’ this one grew, 
this one did not, etc.” 


7. Distribute a special die cut herald in the form of a bikini with complete 
credits for greater impact. 


8. Use real bikinis displayed all over the theater, hanging under the 
marquee, tacked to display posters, etc. On each use the ‘‘HTSAWB"” 
lettering. 


9. Make up a supply of lapel buttons with the copy, ‘‘| KNOW ‘HTSAWB' 
si, DO YOU?= 


SEAT SE&LL\VG SLANTS 


DRIVE-IN THEATER STUFFIN’ 


1. Set up your own FREE WIENER ROAST. Invite teenagers to come early. 
The theater furnishes the ‘‘stuffing,’’ and they furnish the girl. 


2. One night during the ‘‘HTSAWB” engagement, stage a special sur- 
prise night, with two cars for the price of one, two hot dogs for the price 
of one, etc. 


3. Invite the entire family to be your guests to a future show when they 
partake of the delicious ‘‘stuffin’ at the snack bar’’ for “‘HTSAWB.” 


4. Print up a number of cards with the first letter of each word of the 
title, ‘‘HTSAWB.”’ Two or three weeks in advance (earlier if weekly policy) 
hand them out to incoming cars. When they have collected the full set, 
they receive prizes as on display at the concession stand. Or perhaps use 
it as a concession builder, with a different letter given out each time a 
purchase is made. The card on display explains details. 

5. Set up a continuous projector in the concession stand to show the 
television trailers on ‘“HTSAWB.”’ Use the COLOR TV trailers for greater 
impact. 

6. Utilize the services of a bikini-clad girl handing out novel heralds for 
a week prior to opening. She can also make appearances in the conces- 
sion stand during intermission to carry out the ‘‘HTSAWB" theme. She 
wears a sash with credits. 

7. Arrange to tape the sound track of ‘‘HTSAWB”’ for playing before 
showtime and during intermission. 


8. Distribute comic ingredients and recipe suggestions for ‘‘HTSAWB.” 
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CONTESTS 


1. The most natural contest of all is a ‘‘How to Stuff a Wild Bikini’’ beau- 
ty contest. Staged well in advance, it can become the most powerful facet 
in your campaign. During the engagement you can use your winner for 
further promotion. Remember, there are plenty of girls in your town who 
can tell you ‘““HTSAWB.” 


2. Set up a guessing contest on the title. Arrange for a display set up 
under quard consisting of a bikini fitted on a transparent form. Fill the 
form with coins, and invite viewers to guess how much money it takes 
“To Stuff A Wild Bikini.’’ This is really a ‘wild stunt,’’ but can get top 
prominence. The winner gets to keep all the money that he can count and 
is able to wrap in a given time. 


3. In the theater lobby display a scale. List what is the proper ‘‘stuffin’ 
(weight) for patrons, and those who tip the scales at the given ‘‘stuf- 
fin’ "’ receive free passes. 


4. With radio cooperation, invite listeners to submit their own receipe for 
‘‘How to Stuff a Wild Bikini.’ This can be done in comic vein or be serious. 


5. Radio station can distribute cards on ‘‘HTSAWB,”’ with letters of the 
title left out. Listeners are invited to fill in the missing letters to form the 
complete title from clues that are given by the station. 


6. In advance, set up a glass jar in the theater lobby containing imprinted 
cards. Patrons are invited to partake in the ‘‘stuffing for a wild bikini,’’ 
and they reach in and pull out a card. If they receive the proper stuffing, 
or acard with FREE on it, they are the guests of the theater. 


RADIO SPOTS 
The use of the specially prepared radio spots on ‘HOW TO STUFF A 
WILD BIKINI’’ are a must in your campaign. The exciting novel series 
are all contained on one record and consists of 2/60 and 2/30 second 
spots. Order them FREE from your local American International Pictures 
exchange. 
TV SPOTS 
Plan now to include the use of television into your campaign and set 
with your TV station now for the best possible time adjancies. This set of 
specially prepared television trailers includes: 1/60 - 2/30 and 1/10 
second spots. Order them FREE from your local American International 
Pictures exchange. 
SPECIAL COLOR TV PACKAGE 
Wherever possible the use of these COLOR television trailers should be 
used. When you set your campaign arrange for time adjancies in or 
around COLOR shows. The complete set, is the same as the black and 
white trailers, but packs additional selling power in COLOR. Order them 
FREE from American International Pictures, Publicity Dept., 7165 Sunset 
Blvd., Hollywood, Calif. 


TEASER TRAILER 


SPECIAL PROMOTIONS 


1. Yamaha Motorcycles are featured in ‘HOW TO STUFF A WILD 
BIKINI", and their dealers are ready to work out local level promotions. 
Arrange for theater lobby-dealer window displays. Use the Yamaha for 
street ballyhoo. Where agreeable, perhaps a Yamaha can be a top prize 
for newspaper-radio-television contests. 


2. Record-music store tie-ins are a must for the promotoin of the twelve 
song hits in ‘“‘HTSAWB.”’ There will be a sound track album available to 
use as giveaways and/or prizes in contests. Music store windows should 
be packed with album covers and the attractive ‘‘HTSAWB” poster paper 
for added impact. 


3. Clarise Sportswear features the ‘‘Annette Look”’ in their line and sells 
through top stores nationwide. It is a natural to tie-in store cooperation 
for a ‘““HTSAWB” with beauty theme, and feature a fashion show on 
stage or in store. The store and theater can coop on advertising, with the 
theater using lobby, screen, radio and newspaper and the store also 
utilizing all its media to crossplug. The store can offer wardrobe as top 
prize, and the theater can offer guest tickets. 


A special issue of ‘BEACH GIRL-BOY"’ magazine is being printed by 
Checkerbooks Inc. These special issues feature all the cast of ““HTSAWB"”’ 
and are great for presell. They can also be sold on theater concession 
stands and/or as giveaways. For further information for price, etc., con- 
tact CHECKERBOOKS INC., 11 East 17th Street, New York, New York, 
10003, attention: ART WARSHAW. 


4. Tie-in further store cooperation by a special ‘‘How To’’ forum for teens. 
The store arranges for special hairdressing, beauty hints, and clothing 
(both boys and girls) consultants to address an invited group of teen- 
agers. Names can be secured from youth groups, teen centers, etc. The 
store, of course, uses all advertising media together with the theater to 
turn out a crowd. The clincher on turning out a crowd is a special ‘‘Holly- 
wood Preview”’ of ‘‘HTSAWB”, which the whole group attends following 
the instruction sessions at the store. 


5. Since the Lion's Clubs sponsor aids for the blind, you may be able to 
work up a special charity premiere, or a special screening for the blind. 
Newspapers should cover to report on viewers’ reactions as to ‘‘HOW 
THE WILD BIKINI IS STUFFED” etc. Since many blind persons regularly at- 
tend showings with their companions, comments from them should be top 
reader interest. 

6. When you select a ‘‘Miss Bikini,’’ tie-up your local camera stores into 
a giant coop newspaper ad. Advise local shutter bugs when ‘Miss Bikini’’ 
will be at the various stores so they can take pictures of her. Best sub- 
mittted photo could win a camera outfit or appropriate prize. The theater 
can display photos outside with full credits to this is ‘“HTSAWB.”’ 


Get this sock teaser trailer on your screen NOW, its sixty second length HERALDS | WINDOW CARDS 


is a guaranteed seat seller. Use it during the run as a cross-plug sales- ‘ : : | 
man. Order it NOW FREE from your local American International Pictures Attractive 8x12% Herald Colorful 14x22 Window Card 


exchange. Prices Include Theatre Name and Playdate Prices Include Theatre Name and Playdate 


HOLLYWOOD INTERVIEWS 
Use these special open-end interview records to sell the glamour of Hol- 
lywood to local radio listeners. They will get you valuable FREE pub- 
licity. On record your local D.J.’s can interview ANNETTE FUNICELLO ... 
MICKEY ROONEY . . . DWAYNE HICKMAN .. . and BRIAN DONLEVY, 
telling all about their personal lives and their roles in ‘‘HOW TO STUFF BENTON CARD COMPANY. INC. 
A WILD BIKINI". They are FREE complete on one record with scripts. BENTON CARD COMPANY, INC. TELEPHONE 894-3661 BENSON, NORTH CAROLINA 
Order them from American International Pictures Publicity Dept., 7165 Mgegch oor tage een eee tcp apap nia 
Sunset Blvd., Hollywood, Calif. 


Please Remit With Order! — Prices Do Not Include Delivery! 


ORDER DIRECT FROM 


Please Remit With Order! — Prices Do- Not Include Delivery! 
ORDER DIRECT FROM 


EXPLOITATION 


MALIBU SURFBOARDS 


The MALIBU CUSTOM SURFBOARD is starred in “HOW TO STUFF A WILD 
BIKINI” and has been selected as the official surfboard by “The Beach 
Party Gang”. Use the still (publicity *R-289) for tieups with local dealers. 
Check the telephone yellow pages for listings of the MALIBU SURFBOARD, 
made by MALIBU PLASTICS for local level promotion. 


CLARISE SPORTSWEAR 


The line of the “ANNETTE LOOK” is distributed to major store outlets all 
over the country by Clarise Sportswear Co. Inc. All apparel will carry a tag 
as pictured and consists of blouses, capris, beach shirts with hoods, ber- 
mudas, jamacas, A-line shifts, etc. In your town contact local store buyers 
to effect coop newspaper ads using Annette and “HOW TO STUFF A WILD 
BIKINI” credits, window displays and in-store promotion. Use a Clarise 
beach wardrobe as a prize for local contests. Arrange to stage a Clarise 
Fashion Show at your theatre with the store hosting the affair. 


BIKINI ALERT WHISTLE 


And Membership in “HTSAWB” Club of America 


OFFICIAL BOKUST IGk HTS AWB, 
Th i ha privileges as an 
c = & WILD BEAINIY 

ow the lows of 


material that is 


terial 


Here is a gimmick idea that will have the whole town blowing up a storm for “HOW 
TO STUFF A WILD BIKINI’. Present your local D.J.’s and newspaper columnists with 
their official membership card and BIKINI ALERT WHISTLE. Use them as handouts in 
advance of playdate. Rubber stamp the back of the membership card with your 
theatre and playdate. Whistle is London Bobby type and gives with a shrill piercing 
attention commanding sound. Membership card gives the holder the right to whistle 
the Bikini Alert when he sights some “Bikini Stuffin’ as seen in “HTSAWB”. 


Order direct, check or money order must accompany all orders, postage is prepaid 


and your supply of whistles and membership cards will be rushed to you. NO C.0.D.’s 
Send your order now to: 


HALPERN BROS. SALES 


8318 W. 3rd St. $6.00 per gross 
Los Angeles, Calif. 90048, 


KINGSMEN USE VOX 


FOR BIG SOUND IN “HTSAWB” 


The big musical sound is produced by the Kingsmen on Vox for “HOW TO STUFF A 
WILD BIKINI’. Vox guitars, amplifiers, and speakers are used to produce the Million 
Dollar Sound and Vox dealers are ready to help you promote “HTSAWB”. Press kits 
containing window streamers and other point of purchase material has been sent to 
all dealers. They will work with you on setting up local contests and will offer where 
possible a Vox Classic guitar (non-electric) as a top prize. Other prizes can be 
theatre tickets in the “HTSAWB SWEEPSTAKES”. Contact your local American Inter- 
national Pictures branch manager for local Vox contact. 


PROMOTE WITH YAMAHA 


MOTORCYCLE FUN is predomi- 
nate in “HOW TO STUFF A WILD 
BIKINI” and star Mickey Rooney 
enjoys transporting his lovely 
cargo aboard a Yamaha motor- 


YAMAHA STARS IN WILD RACE 
. . . The Yamaha motorcycles ge 
are starred in the wildest motor- 
cycle race ever filmed in “HOW 
TO STUFF A WILD BIKINI’. They 
turn an almost unbelievable per- 
formance with their versatility. 


This coop tiein with Yamaha is.a natural, since the motorcycles are fea- 
tured in “HOW TO STUFF A WILD BIKINI”. Contact your local dealer now 
for his assistance. He is alerted and ready to work with you for window 
displays, coop newspaper ads, street ballyhoo, and in some cases a Yamaha 
can be given away as a contest prize, where newspaper-radio-TV contests 
can be arranged. Your local American International branch manager can 
give you local contacts. 


‘Coppertone gives you 
a better 
tan!” 


Saye 
Annette Funicello 


starvingin Beach Blanteet Bingo" 
33, gs . eres 
and How 10 acini 


COPPERTONE ADS PRESOLD "HOW TO STUFF A WILD BIKINI” 


National magazines, local newspapers started in June to promote Annette 
and the beach gang with ads as pictured above. The campaign will run 
thru August. In selected markets Coppertone will be running special radio 
spots using Annette’s voice with full credits to “HOW TO STUFF A WILD 
BIKINI”. A check with your local Coppertone representative can give you 
detailed information. 
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Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 
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